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MBC102 Marketing Management 18ES2
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[0-30AM To\-ZofP™.
Instruction: 1) All Questions are compulsory.
Marks COs
Q.1 Answer the following questions
a) State True or False (Any 5) 10
i. Marketing means only "selling" or "advertising." CO102.1
ii. Marketing is a system of interacting business activities. CO102.1
iii. ‘Value and satisfaction” is not included in core concept of CO0102.1
marketing,
iv. The marketing activities of the business are affected by several CO102.2
internal and external factors.
v. Commercialization is not a part of process of new product COT022
development.
vi. The promotion mix elements are concerned with activities that C0102.2
are undertaken to communicate with customers.
b)  Answer the following questions shortly. (Any 5) 10
1. Define Consumer Behaviour C0102.3
ii. State the stages of consumer buying decision making. C0102.3
iii. What do meant by Industrial Buying Behaviour? CO102.3
iv. Define Green Marketing. C01024
v. What is e — retailing? CO102.4
vi. Define the term ‘Relationship Marketing’. C0102.4
Q.2 Answer any 2 questions of the following.
a)  Define Marketing and its nature and scope. 10 CO102.1
b)  Which are the bases for segmenting the consumer market? 10 COl102.1
¢)  Explain in detail core concepts of marketing. 10 CO102.1
Q.3 Answer any 2 questions of the following.
a)  Discuss in detail phases of new product development. 10  COl102.2
b)  Explain in detail extended marketing mix elements. 10 CO102.2
¢)  Describe in detail methods of environmental analysis. 10 €oi022
Q4 Answer any 2 questions of the following.
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Q.3

b)

Which factors are influencing on consumer behaviour?
Explain in detail importance of consumer behaviour.
Define Industrial Buyer Behaviour. Discuss the stages of
industrial buyer’s decision

Answer the following questions.

Discuss in detail e marketing strategies.

Explain in detail merits and demerits of € — commerce.
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