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Q.1

Instructions: 1) AII Questions are compulsory.

Suggest buyers' profile, need and want of following products
I)Household detergent
II) Expensive family car
Ill)Expensive sport car
IV)Expensive high defi nition Camera
V)Truck (Heavy Commercial Vehicle)

A calculator manufacturing and selling company has asked you to
design marketing mix for "Scientific Calculator,,. Suggest
suitable marketing mix and justi$r your mix

Answer any Two

Explain requirement of effective segmentation
Explain product, place with two examples each
Explain process of marketing segmentation

Answer any Two
Explain macro marketing environment
Explain micro marketing environment
Explain importance of Consumer Behaviour

Answer any Two

Explain types of brand with example.

Explain classihcation of product

Explain PLC with examples

Answer any Two

Explain sales promotion
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b) Explain advenising with five M

c) Explain Public Relation

10 co506.l

l0 co506.1

Page 2 of 2


