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Instructions: 1) All questions are compulsory.
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2) Assume suitable data wherever necessary.
3) Figures to the right indicate full marks,

Attempt any Two

Identify need of having a brand for a company.

OR

Elaborate Brand building process

Discuss sources of Brand equity with example.
OR

Clarify any two methods of measuring Brand equity.

Attempt any Two
Analyze Brand Resonance.
OR

Explain advantages of celebrity endorsement with example.

Discuss concept of brand positioning with example of Fast Moving
Consumer Good?
OR

Illustrate brand personality with an example.
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Q.3
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Attempt any Two

INustrate process to select brand name.
Explain importance of brand value,
Discuss Co-branding with example,

What are research techniques for brand positioning?

Attempt any Two
Discuss techniques to determine Brand Awareness.
Discuss brand equity prism.

Explain customer value.

Attempt any Two
How brand name can be selected? Discuss with example

lilustrate reinforcing brand.

How revitalizing of brand is made explain with example.

Attempt any Three

What is brand identity?

Discuss experiential brands
Elucidate types of brand extension?

Explain disadvantages of brand extension.
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